


  

 

            he media management, economics   
             and entrepreneurship division 
promotes teaching, research and public 
service activities surrounding media and 
entertainment management, economics, 
audience analysis, and computational 
methods. 

 We provide a robust and fertile 
international platform ripe for rich 
exchanges of ideas, notions, and concepts 
that are meant to propel our division and 
maintain its cutting-edge grasp of industry 
marketplaces and consumer trends. Based 
on this, we focus on research, teaching, 

professional freedom and responsibility, 
and careful mentorship of rising graduate 
and Ph.D. students. We are outfitted to 
help our members reach their ultimate 
paths, whether in academia or in industry. 
We a re a l so p roud s t ewards o f 
relationships beyond the scope of 
academia, and we intellectually thrive on 
established relationships with industry 
professionals. 

 Top research papers in our field 
take part in our Best Paper Award at 
AEJMC’s annual conference. 
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Dear members, 

We are thrilled to serve you in anticipation for AEJMC 2023! Thank you for your 
continued support and interest in our division. We are at an interesting juncture in our 
history, and have an opportunity to reframe our direction. There is an opportunity to 
recalibrate who we are as a division, how we can understand the academic marketplace, 
and how we can best position ourselves to engage external headwinds in academia and 
industry. One paramount concern is the dearth of available media management positions 
in academia. A second key concern is understanding what Ph.D. students look for from a 
division at AEJMC. 

As your division president, I have charged the officers and myself to investigate 
why there aren’t more media management tenure track lines in academia, how we can 
best understand those challenges, and come up with a strategy to reframe our division in a 
manner that might engender more media management tenure-track lines in the future. We 
are each committed to interviewing our respective college deans as well as one external 
dean to get a better sense of the academic marketplace, its challenges, and what the future 
of academia may look like, and how MMEE may fit into it. 

Additionally, we have a very long list of Ph.D. students who are members of our 
division, but have not submitted academic papers to or engaged with the division. While 
these students may believe that joining MMEE/having it exist is essential to AEJMC, it is 
necessary to unearth what they look for at these conference gatherings, and how we can 
best engage them. It is clear that tenure-track positions are increasingly hard to come by, 
and are remarkably competitive to ascertain. It will behoove us as a division to 1) boost 
attraction to submit papers to our division and 2) offer workshops and other meaningful 
activities to prepare Ph.D. students for industry job markets. To understand this, we are 
putting together a survey to send to Ph.D. students. 

  

Thank you for your continued support, 

Anthony Palomba, Ph.D. 
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Head 

Anthony Palomba 
University of Virginia 
apalomba87@gmail.com 
 
Vice-Head 

Min Xiao 
Wichita State University 
min.xiao@wichita.edu 
 
Research Co-Chair 

Mohammad Yousuf 
University of New Mexico 
myousuf@unm.edu 

Current officers of MMEE 2022-23

Bio:  
Intellectually, Palomba is fascinated by media and entertainment 
companies and the way they market their products in a dynamically 
changing competitive landscape. As a media innovation and audience 
analysis scholar, Palomba's research focuses on consumer behavior, 
technology adoption, branding, and marketing behind video games, 
television, film, and social media. His research explores how and why 
audiences consume entertainment, and strives to understand how 
consumer behavior models can be built to predict consumption 
patterns.

Bio:  
Dr. Min Xiao is an assistant professor in the Elliott School of 
Communication at Wichita State University. His current research 
interests are at the intersection of digital media and marketing 
communication including work related to the psychology of product 
reviews, green marketing, influencer marketing, and Esports. Dr. Xiao 
is responsible for organizing panels and other events at the annual 
conference of the AEJMC.

Bio:  
Dr. Mohammad Yousuf is an assistant professor in the Department of 
Communication and Journalism at the University of New Mexico. He 
studies impacts of digital technologies on news organizations, media 
contents, and users from economic and normative perspectives using 
mixed methods. He teaches data tools for media professionals, 
computational text analysis and courses relating to digital and social 
media. He serves on the advisory board of the New Mexico Local 
News Fund. He has a strong track record in interdisciplinary research 
on media ecology, misinformation, and fact-checking as a member of 
teams including scholars in computer science at universities in three 
different countries.
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Research Co-Chair 

Xiaoqun Zhang 
University of North Texas 
Xiaoqun.Zhang@unt.edu 

 
Teaching Chair 

 

Allie Kosterich 
Fordham University 
akosterichsalomone@fordham.edu 

 
PF&R Chair 

Todd Holmes 
California State University, 
Northridge 
todd.holmes@csun.edu 

Bio:  
Xiaoqun Zhang is an Associate Professor in the Department of Media 
Arts at University of North Texas, Texas, USA.  He received the first 
Ph.D. in management science & engineering from Tsinghua University 
and the second Ph.D. in communication studies from Bowling Green 
State University. His research interests are media management and 
economics, media technology and policy, media reputation of 
corporations, and audience research. 

Bio:  
Allie Kosterich is an Assistant Professor of Communications and 
Media Management at the Gabelli School of Business at Fordham 
University, and a fellow with the Tow Center for Digital Journalism at 
Columbia University. She researches transformation in media 
industries. Dr. Kotserich currently serves as the Teaching Chair for the 
MMEE division of AEJMC.

Bio:  
Todd Holmes (Ph.D., University of Florida, 2015) is an Associate 
Professor of Entertainment Media Management (EMM) at California 
State University Northridge. He is the Option Head for the EMM 
program and teaches courses in media management, media research, 
audience analysis, and media sales. His research interests include the 
effectiveness of online and mobile video advertising, innovation 
adoption by media firms, advertising sales management, branding and 
marketing strategy. Prior to entering academia, Holmes was a senior 
account executive in television and radio advertising, and he held prior 
sales positions in the satellite TV and telecommunications industries.
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Communication Chair 

Qian Yu 
University of Oklahoma 
qian.yu@ou.edu 

Secretary 

Anna Luo 
University of Florida 
luoa@ufl.edu 

 

Graduate Student Co-Assistant 

Shane Grace 
Australian Film,  
Television and Radio School (AFTRS)  
sgra3110@alumni.sydney.edu.au 

Bio:  
Qian Yu, a doctoral student at Gaylord College of Journalism and Mass 
Communication at the University of Oklahoma. After more than ten 
years significant professional experience in wide range of media 
industry, she is making the transition to scholar exploring digital 
change in relation to journalism professionalism and media 
management. When she was a business reporter and columnist in a 
large national media firm in China, she traveled across the globe, 
interviewing top international executives, and wrote numbers of long-
form cover stories. 

Bio:  
Shane comes from a background of 20 years screen production 
experience in Australia and S.E. Asia and is a recent alumnus of 
the MA in Screen Business and Leadership at the Australian 
Film, Television and Radio School (AFTRS). Shane will be 
studying a M.Sci in Media Management & Convergence at the 
University of Klagenfurt in Austria in 2023 and has a keen 
interest as to how TV consumption is affected by mobile/cell 
phone content.

Bio:  
Anna Luo, a doctoral student at College of Journalism and 
Communications at University of Florida. Her research interests 
are media economics and management, social media industry and 
consumers, and AI and emerging technology. She currently 
serves as the secretary for the MMEE division of AEJMC.
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Graduate Student Co-Assistant 

Vy Luong 
University of Missouri  
vluong@mail.missouri.edu

Bio:  
Vy Luong is a doctoral student at the University of Missouri. Her 
research interest is an interaction between strategic 
communications and journalism, where she studies how 
journalists and newsroom managers use social media and 
develop an online presence. She focuses on finding out the 
similarities and differences between managers and journalists, 
thus figuring out how managers can better support journalists in 
navigating a continually evolving field.
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