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MMEE Annual Report, 2015-2016 

 

General Information - Q3: Balancing Research, Teaching and PF&R 

The division strives to find a balance in research, teaching, and PF&R activities at the 
annual conference. Beginning last year, we particularly tried to do so through a lens of 
innovation and entrepreneurship, given the addition of “entrepreneurship” to our 
division’s name. This did not exclude content that has always found a home in our 
division, which embraces topics centering on media management and economics. 
 
At the 2015 AEJMC conference in San Francisco, the division offered two teaching 
panels, two PF&R panels, two invited research panels, and four refereed research 
panels. We also planned and conducted a pre-conference workshop that focused on 
teaching media innovation and entrepreneurship (co-organized and sponsored with the 
Participatory Journalism Interest Group). This workshop and some of the panel content 
helped to emphasize our division’s added focus on entrepreneurship and our name 
change to Media Management, Economics, and Entrepreneurship. We also arranged a 
pre-conference off-site visit to Googleplex, Google’s headquarters in San Francisco. 
 
The division also conducted its research competition at the 2015 annual conference (16 
papers presented) and the 2016 Midwinter conference (six papers presented). 
 
At the upcoming 2016 conference in Minneapolis, the division will be offering a pre-
conference workshop on teaching using the case study method, along with hosting one 
teaching panel, three PF&R panels, one research panel, and four refereed research 
panels (12 papers accepted). 
 
Finally, each year the division attempts to hand out a teaching award (Barry Sherman 
Teaching Award), a PF&R award, and a research award (Robert Picard Award for Book 
and Monographs). In 2015, the division did award the Robert Picard Award as well as 
the Barry Sherman Teaching Award. We will award a Barry Sherman Teaching Award 
recipient again in 2016, but will not have recipients for the Robert Picard award or the 
PF&R award. We will discuss ways to encourage nominations in all of these categories 
at the 2016 conference. 

 

General Information – Q4: Goals 

In order to assess the division’s goals for the next few years, particularly given our 
newly enhanced identity as the Media Management, Economics, and Entrepreneurship 
division, the incoming head of the division led the division members in a SWOT analysis 
exercise at its AEJMC members’ meeting. We individually assessed the strengths, 
weaknesses, opportunities, and threats of the division, and had a fruitful discussion 
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about our goals and priorities based on the SWOT analysis results. Some of the goals 
that emerged were as follows: 

1) Capitalize on our name change moment and offer programming in 2016 that 
would focus on entrepreneurship; 

2) Continue to reach out to and grow our graduate student membership; 
3) Continue to reach out to and grow our international membership; 
4) Increase our membership overall; 
5) Increase submission rates to the AEJMC Midwinter conference for our division; 
6) Increase the number of research paper submissions to national conference; 
7) Continue our strong research focus and high quality review process of papers; 
8) Encourage and receive more nominations for our named awards in the division: 

The PF&R Award, the Robert Picard Award (for book or monograph), and the 
Barry Sherman Teaching Award. 

9) Effort more content/programming that encourages industry partnerships and 
exposes our members to professional opportunities within industry, including 
consulting; 

10)  Reach out to our colleagues in business schools who may not be aware of our 
division and encourage them to submit their media and communications-related 
work. 

We did very well in reaching several of these goals in just one year, while others will 
need a bit more time. We have met Goal #1 with a teaching panel devoted to innovation 
and entrepreneurship, an invited research panel on entrepreneurship, and several 
paper submissions reflecting our new entrepreneurship pillar. We have made strong 
efforts on Goals #2 and #3 through outreach efforts this year, thanks to our graduate 
student liaison and our international outreach executive board members. Students were 
especially encouraged to participate in the Midwinter conference, where we desired to 
increase participation and submission rates (Goal #5 was also met through these 
efforts). Our international liaison produced a new brochure about the MMEE division, 
which was produced in three languages (English, Chinese, and Spanish), which we can 
use for publicity and awareness at conferences and elsewhere. We continue to work on 
Goal #4, and our efforts on #2 and #3 have likely aided this. We are seeing new names 
on our membership roster this year. 

We experienced a lower paper submission rate this year compared to last (Goal #6). 
This likely has something to do with the location of the 2016 conference, as we have 
heard similar reports from other divisions. However, we are thrilled with the increase of 
submissions we received for the 2016 Midwinter conference to achieve Goal #5. This 
bodes well for introducing graduate students early on to the MMEE division in the hopes 
that they will become faithful, long-term members. We continue to appreciate the quality 
of research submissions and reviewing (Goal #7) practiced by our division. 

We had less success with Goal #8 this year, as we will only present one named award 
in 2016 (Barry Sherman Teaching Award). This was not through lack of effort, as we 
publicized the nomination deadlines several times, and even extended it. Perhaps the 
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timing at the end of the school year is a challenge for members to think about this. It is a 
topic we will discuss again. We will continue to brainstorm ways to offer programming 
related to Goal #9. We do have industry personnel on our panels again in 2016, and 
have historically done so, given our division’s close connection to industry and the focus 
of our division being on the business aspects of media. Finally, we achieved Goal #10 
with outreach to various business school colleagues. We prepared an email invitation 
that could accompany the division’s call for papers in Minneapolis that some of the 
members sent to business school colleagues. 

Our goals for 2016-2017 will be on those listed above that we have not yet met, as well 
as continue to maintain the progress we’ve made in the noted areas, and to keep our 
recognized strengths as strengths. In terms of assistance by AEJMC standing 
committees to help us reach particular goals, no particular requests come to mind, 
unless the PF&R committee has ideas in how to encourage nominations for our named 
award in this area. 

Research – Q5: Faculty Papers 

For the 2016 conference, in total the division received 27 submissions (5 of them then 
disqualified) and accepted 12, resulting in an acceptance rate of 54%. Of these 22 
admissible submissions, 13 were faculty papers. We do not have a separate submission 
process for students, as all papers compete on equal footing. 
 

Research – Q6: Student Papers 

For the 2016 conference, the division received 9 student submissions out of a total 22 
submissions. Again, in total the division received 27 submissions (with 5 disqualified 
papers) and accepted 12, resulting in an acceptance rate of 54%. We do not have a 
separate submission process for students, as all papers compete on equal footing. 
 
 
Research – Q7: Judging Process 
 
For the 2016 research competition, the division utilized the judging and submission 
process set up on the AEJMC website for All-Academic. In 2016, five papers were 
disqualified due to identifying information. While this was not an issue in 2015, it has 
been in recent years, despite AEJMC’s and the division’s publicizing efforts about how 
to properly prepare a paper for blind review. While some cases were due to a disregard 
for this process, we have had cases (in past years) where authors said they went 
through all proper file preparation processes, including removing file properties, before 
submitting. And yet, the PDF still reveals identifying information at times. Perhaps this is 
an issue that AEJMC can further explore and remedy. 
 
Research – Q8: Number of Judges 
 
Total of judges in national competition: 22; average of 3 papers per judge.  
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For the AEJMC Midwinter conference, abstracts were submitted for review (not full 
papers); 6 judges were utilized to review 16 submissions. 
 
 
Research – Q9: Other Refereed Competition 
The MMEC division did not conduct any other type of refereed competition (other than 
the two mentioned above). 
 
 
Research – Q10: Convention Activities Related to Research 

In addition to the four research panels emanating from the refereed research 
competition, we have one invited research panel this year titled “New and Emerging 
Business Models in Media Industries” focused on scholarship in that area. 

At the 2015 convention, the division sponsored two invited research panels entitled 
“Media Branding Revised: Participative Audiences and their Consequences for Media 
Branding” and “Media Entrepreneurship Research on Trends and Challenges in Media.” 
We also sponsored four refereed paper sessions, with a total of 16 refereed papers 
presented. 

Research – Q11: Out-of-Convention Activities Related to Research 

We conducted several out-of-convention activities related to research this past year, 
including blog posts about research to the division blog; promotion of the division at 
AEJMC’s Santiago, Chile international conference and the World Media Economics and 
Management Conference in New York; and participation in European Media 
Management Association summer doctoral program. 

The MMEE division again co-sponsored the 2016 AEJMC Midwinter Conference at the 
University of Oklahoma. Sixteen paper abstracts were submitted to our division for 
review—a recent record--with six papers presented at the conference. 
 
MMEE Division members receive a discount on subscriptions to the International 
Journal on Media Management, and numerous MMEE members have served as the 
editors and/or editorial board members of the Journal of Media Economics, International 
Journal on Media Management, and/or the Journal of Media Business Studies. 
 
 
Research – Q12: Research Goals & Activities 

One of the primary research goals was to continue to promote the division’s addition of 
entrepreneurship to our namesake and mission and to encourage research focused on 
entrepreneurship. A fair number of submissions pertained to this focus and the 
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programming reflects this charge. Two of our top three paper winners had a focus on 
entrepreneurial themes. Some of our new reviewers and panelists also reflect this 
expanded focus. 

Another goal was to increase international awareness and submissions. We promoted 
the division at the AEJMC International conference through a one-pager in English and 
Spanish, and promoted the division at a number of international events, from the World 
Media Economics and Management Conference to the European Media Management 
Association (EMMA). 

We promoted research through our division blog, and reached out to non-mass 
communication programs, particularly business schools, about our call for papers 
focusing on entrepreneurship. 

The division also continues to reach out to, and support, graduate student research.  
At the annual conference our top three placed student papers receive stipend awards 
(in the amounts of $200, $100, and $50) to help support research and travel costs. 
 

 Teaching – Q13: Convention Activities Related to Teaching 

At the 2015 convention the division: 
 
−Co-sponsored (with Participatory Journalism Interest Group) a pre-conference 
workshop entitled “The Media Entrepreneurship Mindset: Hacking the Ecosystem.” The 
workshop addressed curriculum and course content and teaching methods related to 
innovation and entrepreneurship. 
 
−Sponsored a pre-conference off-site visit to the Googleplex. This brought ideas for 
course content and teaching methods. 
 
−Co-sponsored (with Mass Communication and Society and Cultural and Critical 
Studies divisions) a teaching panel entitled, “Preparing Global Leaders in Journalism 
and Mass Communication.” The panel addressed curriculum and leadership. 
 
−Sponsored a teaching panel entitled, “Open Educational Resources (OER) and 
Massive Open Online Courses (MOOCs) – How New Platforms are Changing 
Universities.” The panel addressed curriculum and course content and teaching 
methods. 
 
At the 2016 conference in Minneapolis, the division will: 
 
-Recognize a top educator in the area of media management, economics, and 
entrepreneurship with the Barry Sherman Teaching Award. 
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-Sponsor a teaching panel titled “Teaching Innovation and Entrepreneurship in Mass 
Communication.” 
 
 
Teaching – Q14: Out-of-Convention Activities Related to Teaching 
 
Our teaching chair published an article on entrepreneurial teaching on our blog. The 
division continues to shepherd the development of an online resource center for 
teaching related materials including a syllabus exchange and a list of recommended 
textbooks. There are some contributions, however the teaching resource center is 
dependent on the submissions of division members.  
 
Teaching – Q15: Teaching Goals & Activities 
 
One teaching goal of the division was to solicit nominations for the Barry Sherman 
Teaching Award. We will have an awardee again in 2016. Our teaching chair has also 
shared some wonderful guidance related to entrepreneurship in teaching on our 
division’s blog. 
 
PF&R – Q17: Out-of-Convention Activities Related to PF&R 
 
This year the division did not have any significant out-of-convention activities related to 
PF&R. 
 
PF&R – Q18: PF&R Goals & Activities 
 
One PF&R goal this year, as with last year, was to award the division’s PF&R Award. 
Unfortunately no nominations for the award have been received in 2014, 2015, or 2016. 
In the future the division needs to explore additional ways to encourage nominations for 
this award. 
 
General Info – Q19: Newsletters & Other Items 
 
MMEC no longer prints a formal newsletter. Instead, the division uses a blog to regularly 
update division members, as well as Facebook and Twitter (added last year). We have 
been quite active on our blog and other communications this year, with contributions 
from some of our executive board members as well as regular announcements about 
professional opportunities, etc. The blog can be viewed at: 
https://mmedivision.wordpress.com/ .   

https://mmedivision.wordpress.com/


AEJMC Demographic Information for 2015-2016  

Year: 2015-16 Officers Annual Conference Sessions Mid-Year Meetings Total 
  Paper 

Judges 
Panelists Moderators Discussants Paper 

Judges 
Panelists Moderators Discussants  

Male (tot.) 5 11  1 2 3 2 1 1 26 
Amer. Indian/ 
Alaska Native          0 

Asian  3   1     4 
Black/ African 

American      1    1 

Hispanic/ Latino  2        2 
International 3         3 

Native Hawaiian/ 
Pacific Is.          0 

White 2 6  1 1 2 2 1 1 16 
Multi-racial          0 

Female (tot.) 7 11  3 2 3   0 26 
Amer. Indian/ 
Alaska Native          0 

Asian 2 2    1    5 
Black/ African 

American  1        1 

Hispanic/ Latino          0 
International 2         2 

Native Hawaiian/ 
Pacific Is.          0 

White 3 8  3 2 2 2   20 
Multi-racial          0 

Did not report          0 
Total: 12 22  4 4 6 4 1 1 54 

 


