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AEJMC Demographic Information for Media Management & Economics   

Year: 2014-15 Officers 2014 Annual Conference Sessions 2015 Mid-Year Meetings Total 
  Paper 

Judges 
Panelists Moderators Discussants Paper 

Judges 
Panelists Moderators Discussants  

Male (tot.) 5 14 23 0 2   1 1 46 
Amer. Indian/ 
Alaska Native           

Asian  7 4  1     12 
Black/ African 

American 
 2 1       3 

Hispanic/ Latino  2        2 
International 1 1 1       3 

Native 
Hawaiian/ 
Pacific Is. 

          

White 4 10 18  1   1 1 35 
Multi-racial           

Female (tot.) 6 7 6 7 3 1    30 
Amer. Indian/ 
Alaska Native           

Asian 1 2 2 1      6 
Black/ African 

American 
 1 1       2 

Hispanic/ Latino  3        3 
International 1 3        3 

Native 
Hawaiian/ 
Pacific Is. 

          

White 5 3 3 6 3 1    21 
Multi-racial           

Did not report           

Total: 11 21 29 7 5 1  1 1 76 

 



General Information - Q3: Balancing Research, Teaching and PF&R 
 
Although much of the division’s attention has been focused on the research competitions at the annual 
conference and the Midwinter conference, MMEC has strived to find a balance between research, teaching, 
and PF&R activities at the annual conference.  
 
At the 2014 AEJMC conference the division offered two teaching panels, one PF&R panel, one invited 
research panel, and a pre-conference workshop that explored topics related to research. The division also 
conducted research competitions at the 2014 annual conference (25 papers presented) and the 2015 
Midwinter conference (four papers presented).  
 
At the upcoming 2015 conference the division will be offering a pre-conference workshop and a pre-
conference tour, both of which address issues related to teaching, along with hosting two teaching panels, 
two PF&R panels, two invited research panels, and four referred research panels (16 papers accepted).  
 
Finally, each year the division attempts to hand out a teaching award (Barry Sherman Teaching Award), a 
PF&R award, and a research award (Robert Picard Award for Book and Monographs). In 2014, the division 
only awarded the Robert Picard Award. In 2015, the division will award the Robert Picard Award as well as 
the Barry Sherman Teaching Award. The division will continue to work to find nominations for the PF&R 
award. 
 
General Information – Q4: Goals 
 
For the last few years one of the main goals of the division has been to increase our brand awareness within 
AEJMC and to grow our division’s membership, with special attention paid to increasing participation from 
international scholars. To this end, the division voted in Fall 2014 to change its name to Media Management, 
Economics, and Entrepreneurship (MMEE). The division believes this name change will better represent the 
diversity of topics the division covers and make our division more marketable to individuals who are not 
currently members. In recent years research and teaching in media entrepreneurship has grown, but it came 
to our attention that individuals who are not already members of AEJMC and/or MMEC did not realize this 
is a topic our association and division covers and that some were unsure at what conference or to which 
division to submit media entrepreneurship research. By adding entrepreneurship to our division's name we 
bring ourselves more inline with terminology used within schools and colleges of business, opening 
ourselves to researchers, teachers, and professionals in departments not traditionally housed in departments, 
schools, or colleges of journalism and mass communication. It also hoped the name change will also draw 
more attention among international scholars, many of whom teach in international media entrepreneurship 
programs. We are awaiting approval from the AEJMC board to make the name change public. Once 
approved, we plan to use the name change announcement as an opportunity to market our division at the 
annual AEJMC conference, on social media, and to scholars inside and outside of traditional US-based 
journalism and mass communication programs. 
 
Another long-term goal has been to improve the division’s interactions with graduate students by 
recognizing their participation and increasing student membership. To this end, at the 2015 annual 
conference MMEC will co-sponsor with the Graduate Student Interest Group a PF&R panel session on 
“Early Career Guidance: Landing the First Faculty Job and Beyond.” We also continue to offer graduate 
students free membership in our division, to participate in the Midwinter Conference, and to recognize the 
top three student papers at the annual conference with cash stipends. This spring our graduate student 
liaisons reached out to graduate students studying media management, economics, and entrepreneurship via 



email to formally invite them to submit papers to the conference and join our division. We are waiting to see 
if we see an increase in graduate student membership in the coming year.  
 
Next year (2015-2016) the division’s main goals will be to increase membership (including international and 
graduate student), grow general awareness of and participation within the division, increase revenue to the 
division, continue to enhance diversity in conference programming, and increase participation in the judging 
of the conference’s paper competition.  
 
Research – Q5: Faculty Papers 
 
For the 2014 conference, the number of faculty research paper submissions was 23; number of acceptances 
14; acceptance rate of 60.9 %.  
 
For the 2015 conference, 13 student papers were accepted. In total, the division received 36 submissions and 
accepted 16, resulting in an acceptance rate of 56%. 
 
 
Research – Q6: Student Papers 
 
For the 2014 conference, the number of student research paper submissions was 17; number of acceptances 
11; acceptance rate of 64.7 %. 
 
For the 2015 conference, three student papers were accepted. In total, the division received 36 submissions 
and accepted 16, resulting in an acceptance rate of 56%. 
 
Research – Q7: Judging Process 
 
For the 2014 and 2015 conference, the division utilized the judging and submission process set up on the 
AEJMC website for All-Academic. In 2014 five papers were disqualified for not anonymizing the papers. In 
2015 one paper was transferred to a different division. 
 
Research – Q8: Number of Judges 
 
Total of judges 25; 1-5 papers per judge.  
 
Most reviewers had 4-5 papers each. However, a few specified they were only available to review 1-3 and 
were allocated accordingly. 
 
Research – Q9: Other Refereed Competition 
 
The MMEC division did not conduct any other type of refereed competition. 
 
Research – Q10: Convention Activities Related to Research 
 
At the 2014 convention the division: 

• Co-sponsored (with ETHC and RMIG) an all-day pre-conference workshop featuring sessions on 
“Writing It Right for Academic and Scholarly Audiences,” “From Good to Great: Personal Coaching 



on Academic Manuscripts and Presentations,” and “Writing For Scholarly Journals: Tips from the 
Editors.”  

• Co-sponsored (with RMIG) an invited research panel entitled “Theorizing the Religious Media 
Marketplace: God, Media, and Money.” 

• Sponsored five refereed papers sessions, with a total of 25 refereed papers presented. 
 
At the 2015 convention the division will: 

• Sponsor two invited research panels entitled “Media Branding Revised: Participative Audiences and 
their Consequences for Media Branding” and “Media Entrepreneurship Research on Trends and 
Challenges in Media” 

• Sponsor four refereed papers sessions, with a total of 16 refereed papers presented. 
 
Research – Q11: Out-of-Convention Activities Related to Research 
 
The MMEC division co-sponsored the 2015 AEJMC Midwinter Conference at the University of Oklahoma. 
Five paper abstracts were submitted to our division for review, with four papers presented at the conference.  
 
MMEC Division members receive a discount on subscriptions to the International Journal on Media 
Management, and numerous MMEC Division members have served as the editors and/or editorial board 
members of the Journal of Media Economics, International Journal on Media Management, and/or the 
Journal of Media Business Studies. 
 
Research – Q12: Research Goals & Activities 
 
One of the main research goals of the division this year was to reduce the number of papers disqualified from 
the annual paper competition. In 2014 five papers were disqualified for personal information infractions, 
seriously reducing our overall submission numbers and rates of response. We met this goal, with no papers 
disqualified during the 2015 paper competition process. 
 
The division also continues to reach out to, and support, graduate student research. Our 2014 pre-conference 
workshop was targeted, in part, at graduate students looking to publish research. In addition, each year we 
participate in the paper competition at the Midwinter Conference, an event that, in many ways, is tailored 
towards graduate students. Finally, at the annual conference our top three student papers receive stipend 
awards (in the amounts of $200, $100, and $50) to help support research and travel costs. 
 
Along with handing out awards for the top three faculty and student papers at the annual conference, the 
division also recognizes quality research through the awarding of the Robert Picard Award for Book and 
Monograph. In 2014 the award was given to Alan Albarran for his edited work “The Social Media 
Industries.” In 2015 the award will be given to James Webster for “The Marketplace of Attention: How 
Audiences Take Shape in a Digital Age.” 
 
Teaching – Q13: Convention Activities Related to Teaching 
 
At the 2014 convention the division: 

• Co-sponsored (with Visual Communication) a teaching panel entitled, “Film and Television 
Festivals: Changing Visual Landscapes.” The panel was designed to address curriculum and course 
content and teaching methods. 



• Co-sponsored (with Entertainment Studies Interest Group) a teaching panel entitled, “Whatever 
Happened to Good Ol’ CUME, Shares and HUTs? Trying to Teach Audience Measurement When 
No One Knows What is Happening.” The panel was designed to address course content and teaching 
methods. 

 
At the 2015 convention the division will: 

• Co-sponsor (with Participatory Journalism Interest Group) a pre-conference workshop entitled “The 
Media Entrepreneurship Mindset: Hacking the Ecosystem.” The workshop is designed to address 
curriculum and course content and teaching methods related to innovation and entrepreneurship. 

• Sponsor a pre-conference off-site visit to the Googleplex. The panel is designed to address course 
content and teaching methods. 

• Co-sponsor (with Mass Communication and Society and Cultural and Critical Studies divisions) a 
teaching panel entitled, “Preparing Global Leaders in Journalism and Mass Communication.” The 
panel is designed to address curriculum and leadership. 

• Sponsor a teaching panel entitled, “Open Educational Resources (OER) and Massive Open 
Online Courses (MOOCs) – How New Platforms are Changing Universities.”  The panel is designed 
to address curriculum and course content and teaching methods. 

 
Teaching – Q14: Out-of-Convention Activities Related to Teaching 
 
For the past two years the division has been attempting to create an online resource center for teaching 
related materials including a syllabus exchange and a list of recommended textbooks. The teaching resource 
center is dependent on the submissions of division members. Unfortunately participation in the teaching 
resource center has been minimal. The division needs to re-examine whether there is demand for such a 
resource, and if there is the division needs to increase its efforts to solicit materials for inclusion in the online 
resource center. 
 
Teaching – Q15: Teaching Goals & Activities 
 
One of the main teaching goals for the division this year was to take advantage of the location of the 2015 
conference to enable a visit to a new media company so participants could learn about the newest 
developments in the industry and in turn incorporate this knowledge into their classrooms. The vice head of 
the division and another division member were successful in securing and planning an off-site visit to the 
Googleplex so that attendees can learn about the latest developments in YouTube, Google Search and 
Google Play, and how they are changing the media industry globally, nationally and locally. 
 
The division also wanted to use the 2015 conference as an opportunity to expand our offerings related to 
entrepreneurship. To this end, the division is co-sponsoring a pre-conference workshop about media 
entrepreneurship. During the workshop, participants will learn about models of what others are doing inside 
and outside the academy and then teams will develop and pitch ideas for ways to develop the entrepreneurial 
mindset. Participants will walk away with concrete ideas and materials for building the media 
entrepreneurship ecosystem at their institutions. 
 
 
Finally, another goal of the division was to solicit nominations for the Barry Sherman Teaching Award, an 
award that has not been given out for several years. In 2015 the Barry Sherman Teaching Award will be 
awarded to Angela Powers of Kansas State University. 
 



PF&R – Q16: Convention Activities Related to PF&R 
 
At the 2014 convention the division: 

• Co-sponsored (with Electronic News Division) a PF&R panel entitled, “Engaging the Audience: How 
News Organizations Are Coming Out of the Newsroom and Finding New Ways to Connect.” The 
panel addressed public service.  

 
At the 2015 convention the division will: 

• Co-sponsor (with the Graduate Student Interest Group) a PF&R panel entitled, “Early Career 
Guidance: Landing the First Faculty Job and Beyond.” The panel addresses professional development 
and early career success. 

• Co-sponsor (with Entertainment Studies Interest Group) a PF&R panel entitled, “Second Screen: 
Status Quo, Trends, and Challenges.” The panel addresses media criticism and accountability. 

 
 
PF&R – Q17: Out-of-Convention Activities Related to PF&R 
 
This year the division did not have any significant out-of-convention activities related to PF&R.  
 
PF&R – Q18: PF&R Goals & Activities 
 
This year the division’s main PF&R goal was to work with graduate students to understand professional 
responsibilities related to serving in academia. To that end, at the 2015 conference the division is co-
sponsoring, with the Graduate Student Interest Group, a PF&R panel entitled, “Early Career Guidance: 
Landing the First Faculty Job and Beyond.” The panel addresses professional development and public. 
 
Another goal for the division was to award the divisions PF&R Award. Unfortunately no nominations for the 
award were received in 2014 or 2015. In the future the division needs to explore ways to encourage 
nominations for this award.  
 
General Info – Q19: Newsletters & Other Items 
 
MMEC no longer prints a formal newsletter. Instead, the division uses a blog to regularly update division 
members. The blog can be viewed at: https://mmedivision.wordpress.com/ 
 
Also, in preparation for our five-year assessment, the division’s Web site now contains a review of our 
activities in research, teaching, and PF&R over the last five years. The review can be found at: 
https://mmedivision.wordpress.com/, simply click on “Research,” “Teaching,” and “PF&R.” 


