
! "!

 
 
 

AEJMC Media Management and Economics Division  
Annual Report 

2013-2014   
 
 
 

Officers: 
Bozena Mierzejewska, Division Head 

Charlene Simmons, Program Chair 
Amy Jo Coffey, Research Chair 

 
 

 

1. Media Management & Economics Division Leadership 

 

Head 

Bozena Mierzejewska 

Fordham University 

bmierzejewska@fordham.edu 

 

Immediate Past Head/Named Awards Chair 

Ken Killebrew 

University of South Florida (retired) 

kkillebr@usf.edu 

 

Vice Head/Convention Program Chair 

Charlene Simmons 

U. of Tennessee at Chattanooga 

CharleneSimmons@utc.edu 

 



! #!

Research Chair/Paper Competition Chair 

Amy Joe Coffey 

University of Florida 

acoffey@jou.ufl.edu 

 

Secretary 

Xiaoqun Zhang 

Bowling Green State  

xzhang@bgsu.edu 

 

Blog/Newsletter Editor 

Jim Eggensperger 

Iona College 

jimegg@optonline.net 

 

PF&R Committee Chair 

Amber Hinsley 

St. Louis University 

ahinsley@slu.edu 

 

Teaching Committee Chair 

Yan Yang 

High Point University 

yyang@highpoint.edu 

 

International Service/Outreach Chairs 

Kati Förster 

Vienna University, Austria 

kati.foerster@univie.ac.at 

 



! $!

Graduate Student Liaison 

Magda Konieczna 

University of Wisconsin, Madison 

konieczna@wisc.edu 

 

Bibliographer/ Community Outreach 

Geoffrey Graybeal 

Texas Tech University 

geoffrey.graybeal@ttu.edu 

 

Midwinter Conference Chair 

Elanie Steyn 

University of Oklahoma  

elanie@ou.edu 

 

Board Members at Large 

Nikhil Moro 

University of North Texas 

nmoro@unt.edu 

Mike Wirth 

Tennessee 

mwirth@utk.edu 

Fred Schiff 

University of Houston 

fschiff@uh.edu 

Krishna Jayakar 

Pennsylvania State 

Kpj1@psu.edu 
 
 



! %!

2. Annual Demo Form: See attached 
 
3. Media Management and Economics Division Activities 
 
Media Management and Economics division in 2014 focused its activities on boosting 
membership, international outreach, and emphasis on social activities for our longstanding 
members.  
 
Because the 2014 convention was held in Montreal, the division leadership decided that we take 
the advantage of international location for including international / multicultural topics in invited 
panels and in offered pre-conference, which was co-sponsored by three divisions. Three pre – 
conference sessions “Writing it Right for Academic and Scholarly Audiences” (2 sessions) and 
“From Good to Great: personal coaching on Academic Manuscript and Presentations” were 
offered as a collaboration of MMEC with ETHC and RMIG.  Those sessions focused on the 
cross- disciplinary conventions of reporting research results and international standards of 
preparing journal manuscripts, ethical considerations and regional differences (US vs. European 
conventions). Having in mind that such a type of pre-conference sessions were not offered by the 
division for many years, turnout was very good.  
 
Membership numbers of our division have been stable over last few years, hence the leadership 
decision to offer on-site social activities to attract new members and encourage long-standing 
members to continue active engagement in division´s activities. This event was fully sponsored 
by Taylor & Francis, publisher of academic journals which are main publication outlets for the 
division. Editors of both journals are active members of the division who were present at the 
event, alongside with the Taylor & Francis representatives.  
 
MCM division awarded Robert Picard Book Award, but two remaining division awards PF&R 
Award and Barry Sherman Teaching Award remained dormant.  
 
The division also sponsored mid-winter conference and awarded Best Paper Abstract.  
 
 
4. Goals Met and Unmet  
 
During 2013-2014, we were able to reach out to the community of international scholars, even 
though membership has remained static. We received panel proposals from our international 
member as well paper submissions. Static membership can be attributed to continuing restraints 
on available conference travel budget in many institutions. MME and yearly convention is often 
second membership/ conference choice for our community. International and regional events like 
World Media Economics and Management Conference and European Media Management 
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Education Association are strong contenders in competing with MME offer. In our outreach 
activities, we have developed new promotional leaflet that was distributed at those events hoping 
to attract new members interested to take part in the Montreal convention and eventually become 
MME members.  
 
Our conference program was very innovative and worked well for the division, increased 
diversity, international topics and pre-conference offering have resonated well judging by good 
participation numbers in nearly all sessions. The PF&R, Teaching and Research committees 
were active in submitting a variety of proposals for panel sessions. We have increased diversity 
of our program by adding pre-conference sessions and organizing division social.  
 
In 2013 division leadership decided to migrate from listserv and quarterly newsletters to newly 
designed website with news update subscription and regular postings instead of quarterly news 
dispatches. In general the transition turned out well, many members registered to news update 
service, division leadership was active in generating new postings – 42 new postings have been 
published during last year. An optimal outcome would be if all members would sign up to the 
news update service, unfortunately this was not achieved. We believe that this could be attributed 
to the fact that some members have chosen to check division website without receiving 
reminders rather than receive even more e-mail messages to the already flooded mailboxes. New 
website also enables RSS subscription, however we cannot track how many members have 
decided to receive news updates using this option.  
 
We also had an increase of faculty research papers (from 17 to 23) as well as increased number 
of student research papers (from 12 to 17), but our acceptance rate has also increased to 60.9 % 
and 64.7 % respectively.  
 
Disappointingly, despite all efforts to increase division membership we have not achieved this 
goal. This can be attributed to declining number of doctoral programs offering specialization in 
media management or media economics, factor that cannot be effectively addressed by an 
organization like AEJMC or our division.  
 
I. RESEARCH 

Number of faculty research paper submissions was 23; number of acceptances 14;  acceptance 
rate 60.9 %.  

Number of student research paper submissions 17; number of acceptances 11; 64.7 %.  

1. Overview of judging process  
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Media Management and Economics division utilized the judging and submission process set up 
on the AEJMC website for All-Academic. Besides the total of 40 submitted papers (faculty and 
research), 5 papers were rejected / disqualified for not following submission guidelines, mostly 
in anonymizing submitted work.  

Overall figures (student and faculty papers compete on equal footing in MME division):   

Number of papers submitted:  40 

Number of papers DQd:  5 

Number of papers accepted for presentation:  25 

Paper acceptance rate  

o 71% of qualified papers accepted for presentation 

o 62.5% of submitted papers accepted for presentation 

Number of reviewers: 25 

Total # of judges 25; 1-5 papers per judge  

Most reviewers had 4-5 papers each. However, a few specified they were only available to 
review 1-3 and were allocated accordingly. 

Did your group conduct any other type of refereed competition? (Could be creative projects, 
teaching papers or any other non-traditional method of inquiry.)  No. 
Number of submissions __N/A______; Number of acceptances __N/A______ . 
Briefly explain the competition and the selection process. 

10. Please list your in convention activities related to research. 

The MME division had five refereed paper sessions scheduled for Montreal, one of which is a 
Scholar-to-Scholar poster session.  

2. Research paper sessions 

Refereed paper session: News Industry Challenges and Change 

Moderating: Jan Bridges, Sam Houston 

Structural Changes in Communities and Newspaper Circulation in the Digital Age 
Seok Ho Lee, University of Texas at Austin* 
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Stability or Rigidity: Management, Boards of Directors and the Newspaper Industry’s Financial 
Collapse 
John Soloski, University of Georgia 

Competition between Mobile News and Traditional News Media: A Longitudinal Analysis from 
2010 to 2014 
Mengchieh Jacie Yang, Texas State University 

Mobile News Business Models: Promise or Pitfall? 
Logan Molyneux, University of Texas at Austin 
The Resilience of Journalists Who Remain: A Longitudinal Study of Technological and 
Economic Changes at Newspapers and Journalists’ Perceived Identities 
Amber Hinsley, Saint Louis University** 

Discussant: Hugh Martin, Ohio University 
*First place student paper 
**First place faculty paper 

 Scholar-to Scholar: Stakeholders and Opportunities  

Communication Trade Associations: Increased Value under Increased Competition? 
Amy Sindik, Central Michigan University 

Entrepreneurial Journalism: Shifting Journalistic Capital? 
Tim Vos, University of Missouri 
Jane Singer, City University London/University of Iowa 

Free Newspapers in the United States: Alive and Kicking 
James Ian Tennant, Mont Royal University 

Is Traditional Media Losing Audience? Qianni Luo, Ohio University 

What Motivates Online Shoppers to “Like” Brands’ Facebook Fan Pages? 
Mohammad Abuljadail, Fang Wang, Liu Yang, Bowling Green State University 

Discussant: Marianne Barrett, Arizona State University 

 

Refereed paper session: Content, Branding, and Consumption  

Moderating: Bozena Mierzejewska, Fordham 
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The Relationship between Twitter Use and Television Ratings A Content Analysis of Television 
Networks’ Twitter Sites 
Yuan Wang, University of Alabama 

Likes, Shares, and Comments: Examining the Relationship between Social Media Metrics and 
Brand Equity 
Ronen Shay, University of Florida* 

Repeat Consumption of Media Goods: Examining the Factors Affecting Repeat Theatrical 
Viewing of Movies 
Byeng-Hee Chang, Sungkyunkwan University; Sang-Hyun Nam, Sungkyunkwan 
University; Sylvia Chan-Olmsted, University of Florida; Hun Kim, 
Sungkyunkwan University ** 

Brand Personalities of Video Game Consoles 
Anthony Palomba, University of Florida 

Media Brands as Symbolic Resources – An Audience-Centered Approach Kati Förster, 
University of Vienna; Sabine Baumann, Jade University; Katharina Kleinen-von Königslöw, 
University of Vienna 

Discussant: Cindy Price Schultz, University of Wyoming 

 

Refereed paper session: Emerging Media Spaces and Media Management Education  

Moderating: Kenneth C. C. Yang, Texas at El Paso 

Gratification Niches of Blogs and Online Legacy News Media: A Study of Competition and 
Coexistence 
Mohammad Yousuf and Peter Gade, University of Oklahoma* 

Factors Affecting Mobile Application Usage: Exploring the Roles of Gender, Age, and 
Application Types 
Kyung-Ho Hwang, Sungkyunkwan University; Sylvia Chan-Olmsted, University 
of Florida; Sang-Hyun Nam, Sungkyunkwan University; Byeng-Hee Chang, 
Sungkyunkwan University 

Organizational Strategic Decision Processes at U.S. Newspapers: A Study of Mobile Business 
Model Innovation 
Geoffrey Graybeal, Texas Tech University 

Promoting and Branding of News on Twitter: An Examination of CNN International Michael 
North, University of Miami; Terry Bloom, University of Miami; Eisa al Nashmi, Kuwait 
University; Johanna Cleary, University of Florida 
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Media Management Education: Challenges, Key Themes and Pedagogies 
Kati Förster, University of Vienna; Ulrike Rohn, University of Tartu 

Discussant: George Sylvie, University of Texas at Austin 

*Second place faculty paper 

Refereed paper session: Competition, Regulation, and the Bottom Line 

Moderating: Yan Yang, High Point 

The AM Radio Conundrum 
Ian Punnett, Arizona State University* 

Retransmission Consent and Television Blackouts: An Examination of Consumer 
Reaction 
Gillian Wheat, University of Florida 

Going Public: The Role of Public Relations in Initial Public Offering (IPO) 
Communication 
Jee-Young Chung, Southern Utah University 

Factors Affecting Platform Selection between Offline Television and Online Video 
Ronen Shay, University of Florida 

Mergers and Acquisitions (M&A) Strategy and the Financial Health of Internet Media 
Firms 
Huyen Nguyen, Ohio University 

Discussant: Charlene Simmons, University of Tennessee, Chattanooga 
*Third place student paper 

3. Out-of-convention activities related to research 

The division has organized a full day pre-convention workshops on the topic of scholarly writing 
for academic journals co-sponsored with ETHC and RMIG. 

 
“Writing It Right for Academic and Scholarly Audiences” 
This session will consist of an interactive panel session that will address key topics in academic 
writing and publishing. Unlike most of the many previous (and ever popular) sessions AEJMC 
has held on this topic, this panel will focus in detail on the mechanics of writing about research 
for publication. The topics that will be addressed include: how research manuscripts should be 
organized and structured (covering both social science and humanities-based research); how a 
writer effectively constructs a literature review and uses previous research; strategies for 
argumentation and for acknowledging and addressing a study’s weaknesses and limitations; 
technical preparation of manuscripts for review; and communicating with editors and reviewers 
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through the publication process. The goal of the workshop will be to help emerging scholars 
understand how they need to think about the many different elements that go into writing clearly 
and effectively about research. The panel also will seek to shed light on how editors and 
reviewers read manuscripts. For additional information, contact Charlene Simmons, Tennessee at 
Chattanooga, Charlene-Simmons@utc.edu, or at 423-521-2960. To register for this workshop 
go to https://aejmc2.wufoo.com/forms/2014-mmec-etch-and-rmig-workshops/  

 

”From Good to Great: Personal Coaching on Academic Manuscripts and Presentations” 
$50.00 Fee (Participation limited to 15) 
This pre-conference session will explore issues related to successfully publishing journal articles 
and books including how to: formulate a strong and interesting research project, write and edit a 
manuscript, select a journal or book publisher to submit a manuscript to, submit an article or 
book for consideration, revise work based on reviewer comments, and work with editors during 
the revision process. For additional information, contact Charlene Simmons, Tennessee at 
Chattanooga, Charlene-Simmons@utc.edu, or at 423-521-2960. To register for this workshop 
go to https://aejmc2.wufoo.com/forms/2014-mmec-etch-and-rmig-workshops/ 
 
“Writing For Scholarly Journals: Tips from the Editors” 
Editors of refereed academic publications in media economics, media and religion, and media 
ethics who work within AEJMC will present an afternoon panel explaining: 1) how best to 
submit articles, reviews, and especially research for possible publication; 2) the uniqueness, 
scope, and vision of each featured refereed publication; 3) a behind-the-scenes view of editing, 
reviewing, and article selection to help answer the question “what are editors of scholarly 
journals looking for from contributors?” 4) how editors and contributors working together may 
improve scholarship, research, and cooperation within the future of our fields. The panelists and 
discussant will also remain up to one hour following the panel to advise individuals who have 
ideas for possible articles and further questions. For additional information, contact Charlene 
Simmons, Tennessee at Chattanooga, Charlene-Simmons@utc.edu, or at 423-521-2960. To 
register for this workshop go to https://aejmc2.wufoo.com/forms/2014-mmec-etch-and-rmig-
workshops/  

 

4. Research goals and activities of the division.  
 

The MME division encourages the highest caliber research on a variety of topics related to media 
management and economics, using a diversity of methodological approaches. We particularly 
encourage graduate student beginning research, and try to recruit them for active participation in 
the division. A graduate student liaison position helps with this endeavor. In the annual paper 
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competition, top papers by faculty and student authors are recognized at the business meeting at 
each annual AEJMC conference and receive an honorary plaque. Top student papers receive a 
monetary award as well. 

 
The MME Division did not conduct any secondary or other creative/refereed sessions.  
 

5. Invited research panels  
 

The MME division sponsored one sole sponsored invited research/panels and one co-sponsored 
research panel. Also MME division co-sponsored two teaching panels and three PF&R panels 
!

MME Sponsored Research Panel 
“The FCC, the Broadcasters, and a Spectrum Auction Experiment” 

 
We are an increasingly mobile nation and our demand for info and content “on the go” is nearly 
insatiable. Some new “broadcaster incentive auctions” scheduled for 2014 are inviting U.S. 
broadcasters to sell or “give back” unutilized spectrum, so that it may be reallocated by the FCC 
to support wireless demand. Our experts will offer a primer in spectrum auctions to first explain 
the “nuts and bolts” about how auctions work (and this incentive auction in particular), and then 
offer their views on the managerial, technological and economic implications of this auction, as 
well as broadcaster and FCC viewpoints.  

Moderating: Amy Jo Coffey, Florida 

Panelists: 

Steve Wildman, Michigan State 

Laurie Thomas Lee, Nebraska-Lincoln 

Krishna Jayakar, Pennsylvania State 

 

During the yearly conference MME division also organized co-sponsored thematic panels: 

Teaching Panel, Co-sponsored with VISC division 
“Film and Television Festivals: Changing Visual Landscape” 
Moderating: Alia Yunis, Zayed 

Panelists:  

SXSW Interactive: Structured Madness as a Learning Venue for Students 

Sean Brangan, Syracuse 

The contribution of Busan International Film Festival (BIFF) to Making “Dynamic Busan” 
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Moyoung-Hye Kem, Dong-Eui Universtiy 

Comic Con: From Fan Fests to Hollywood Hubs 

Ben Woo, Calgary 

Rise of the Queer Shorts: Turkish LGBT Festivals and the Short Narrative Film 

Murat Asker, University of Ulster 

 

Teaching Panel, Co-sponsored with ESIG division 
“Whatever Happened to Good OI´CUME, Shares and HUTs? Trying to Teach Audience 
Measurement When No One Knows what is Happening” 
Moderating: Carol Ames, California-State, Fullerton 

Panelists: 

Phil Napoli, Rutgers 

John Sullivan, Muhlenberg 

Robert Huesca, Trinity 

Jason Zenor, SUNY-Oswego 

 

Research Panel Session, co-sponsored with RMIG 
“Theorizing the Religious Media Marketplace: God, Media, and Money” 
Panelists will explore issues related to Christianity, capitalism, commerce, and marketing. 

Moderating: Debra Mason, Missouri 

 

Panelists: 

The Praise that Pays: Marketing, Money, and Christian Media 

James Y. Trammel, High Point 

Christian Commerce, Creationism, and Capitalism: Religion in the Retail Marketplace 

Anthony Hatcher, Elon 

The Currency of Cool in the Christian Culture Industry 

Brett McCracken, Biola 

Balancing Ministry and Commerce: The Christian Artist’s Perspective 

Barry Blair, Asbury 
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PF&R Panel Session, co-sponsored with ENDD 
 “Engaging the Audience: How News Organizations Are Coming Out of the Newsroom and 
Finding New Ways to Connect”  

Moderating: Amber Hinsley, St. Louis 

 

Panelists: 

Jake Batsell, Southern Methodist 

Kelly Kaufhold, Texas Tech 

Nancy Benson, Illinois 

Kristin Gilger, Arizona State 

 

PF&R Panel Session, co-sponsored with MAGD 
 “Bridging Cultures: Montreal’s Bilingual Publications” 
Moderating: Miglena Sternadori, South Dakota 

 

Panelists: 

Julia Cyboran, associate publisher, Loulou 

Claude Laframoise, style editor, Loulou 

Wah Keung Chan, editor of La Scena Musicale 

Martin Masse, publisher, Quebecois Libre 

Sophie Banford, publisher, Chatelaine 

 

 

PF&R Panel Session, co-sponsored with ETHC 

 “Ethics of Media Business Models: What Shouldn’t Be Happening but Is Anyway” 
Moderating: Jane Singer, City University London/Iowa 

 

Panelists: 

Click-bait and the Ethics of Traffic Drivers in Online News 

Katy Culver, Wisconsin-Madison 

Turning Data Journalists into Corporate Spies 
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Ginny Whitehouse, Eastern Kentucky 

Outrage as Radio´s Outrageous Business Model 

John Shrader, California State-Long Beach 

Mobile gives the Poor a Weak Internet 

Philip Napoli, Rutgers 

 

6. Out of convention activities related to research 

 

MME Division members receive a discount on subscriptions to the International Journal of 
Media Management, and numerous MME Division members have served as the editors and/or 
editorial board members of the Journal of Media Economics, International Journal of Media 
Management, and/or the Journal of Media Business Studies. The Media Management and 
Economics Division co-sponsored the Midwinter conference at the University Oklahoma. In the 
past three years only a few papers submitted to the division for this competition.  

 

7. Research-Goals:  

From a research perspective, the division continues to reach out to graduate students. Overall, the 
number of paper submissions increased by one in 2014. The number of submissions was 40 in 
2014, but five were disqualified for personal information infractions, seriously reducing our 
overall submission numbers and rates of response. The acceptance rate of 62.5% in 2014 was 
higher to the 53% in 2013 and 52% in 2011. It is troublesome that the disqualified papers 
constituted significant portion of the submissions. However, the acceptance rate normally should 
be less, perhaps significantly less, than 50% to keep quality high. In general, the research 
program for the 2014 Montreal convention included a diversity of topics that examined topics 
across the spectrum of media management and media economics. As a result of the paper 
competition, graduate student papers accounted for some of the highest ratings from the reviews. 
In addition, the division attempted to program for different types of research activities.  

!

II. TEACHING 
 

1. In-convention activities related to teaching.  
 
This year the MME division’s teaching committee organized several panels and research 
sessions at the convention and received positive feedback from both division members and 
participants. One of the panels--Diversity in curriculum: Teaching media management in a 
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variety of courses--discusses the diverse ways of incorporating the teaching of media 
management into classes in telecommunication, journalism, electronic media, and mass 
communications. Scholars from both research institutions and teaching schools presented their 
experience in achieving this goal, specifically on teaching media management principles and 
practicum in courses such as Telecommunication programming, Electronic media development, 
Telecommunication research, and graduate seminars. The MME division also encouraged its 
members to participate in other teaching-related panels at the convention. One such session was 
the “2013 Best Practices in teaching with tools and technologies” sponsored by the Teaching 
standard Committee of AEJMC. This session provided many helpful resources on using 
appropriate technologies in the journalism and mass communication curriculum. It was well 
received by our members. 
 
   2.  Out-of-convention activities related to teaching.  
 
The teaching committee used a variety ways to promote their goals and one of such venue is the 
MME division blog with a section for teaching. This is the most effective way to motivate and 
communicate with our members on information about curriculum, course content, teaching 
philosophies and evaluation. A few initiatives are underway via the teaching blog: 
 

• Syllabus exchange. The MME division invites faculty to share a pdf version of their 
syllabi on courses related to media management and economics. It will become a 
resource exchange for all members. Such courses may include: audience analysis, media 
management, media economics, new media management, station management, 
programming etc. We especially welcome syllabi that deal with new media, digital media 
and social media as these are the hot topics for teaching and research right now. 

 
• Textbook recommendations. It may difficult to find a good textbook for media 

management and economics courses because it is such a specialized area. In this section 
members can contribute on how to select a good textbook and make recommendations on 
how to teach: Mass media and new media systems, Media business, innovation, and 
entrepreneurship, Media branding and advertising strategies, Media planning, buying and 
sales, Media management, station management, leadership, Media economics and 
business models, and so on.  

 
• Recommend conferences and trainings on teaching MME. Many of us benefit from going 

to academic conferences, industry conventions, trainings, workshops, or even online 
courses would be helpful as well. Since media management and economics is such a 
practical discipline, members may consider attending a variety of functions and trainings. 
We have listed information about events such as the NATPE educational programs, IRTS 
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Industry Seminar, and the Advertising research foundation conference for their 
consideration. 

 
    3. Teaching goals and activities of your division.  
 
Teaching goals: 
Media management and economics is an interdisciplinary field of research that can be integrated 
into the teaching of a variety of courses. The goal of the MME teaching standard committee is to 
promote the education on media management, invigorate the research on economical and 
managerial issues, facilitate the communication between scholars and practitioners, and recruit 
faculty and students to contribute to this field of study. 
A primary instructional goal of the division is to teach students about the interconnection 
between production and promotion and understand the role that they both play in the overall 
success of a media organization. It is essential that students understand the relationship between 
creative and business in the real world. It’s important for them to be aware of the interactive 
dynamics between content provision and promotion so that they can create content that not only 
appeals, but also sells. Our teaching division initiatives try to reinforce this in our activities. 
 
Primary activities: 
The MME teaching standard committee sponsored several sessions at the 2013 convention. We 
are also considering holding a special call for papers on specific topics for next year’s 
convention. Possible topics may include Media Management issues in the new media 
environment, content management in the new media era, etc. 
This year we held our first MME division social at the conference. There is a consensus among 
the members that such an event will promote the communication among the division members 
and raise the awareness of our division. The social was well attended.  
 
Programming diversity: 
The MME division is committed to recruit more minority and international members. At the 
convention business meeting, our officers discussed ways to increase faculty submission and 
international submission at next year’s conference. The committee chair is making an effort to 
contact several listservs with invitations to submit before next year’s convention, including the 
European, Asian and South America Association for Media Management. 
Another panel was proposed to hold a session on women in Management, inviting high profile 
female managers in media organizations to present their perspectives on working in media 
management. 
 

   4. Teaching-In-convention teaching activities:  

The MME division sponsored two designated co-sponsored teaching panel at the 2014 AEJMC 
conference. However, several PF&R panels had strong teaching components to them. 
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    5. Teaching-Out-of-convention teaching activities:  

The Division’s new blog (http://mmedivision.wordpress.com/) is active. The blog site also has 
listed updated calls for papers, so the blog will now act as the website acted in the past. While 
the website should no longer be considered active, some archival material still exists there and 
will be there until all archived material can be moved to the blog. The Division also maintains a 
listserv to share information related to teaching, research and other activities that are of interest 
to division members. Additionally, the division presents the Sherman Teaching Award to 
recognize excellence in teaching media management and economics. As previously noted, the 
Division sent out a call again in 2014, but there were no potential recipients identified.  

 

   6. Teaching-Goals and activities:  

The MME division promotes teaching by distributing information and offering venues for 
discussing issues relevant to teaching media management and economics. Again, the MME 
Division has been strategically emphasizing PF&R and Research panels, and strategically 
deciding whether to co-sponsor them or sponsor them by itself, to strengthen its image and 
broaden its appeal. It is anticipated that in future years, the Division’s convention programming 
will have more of a teaching focus, particularly 2015. 

 
III. PF & R 

   1. In-convention activities related to PF&R.  

The MME division organized one PF&R panel for the 2014 conference: “Engaging the 
Audience: How News Organizations Are Coming Out of the Newsroom and Finding New Ways 
to Connect.” Its focus on engagement is tied to the public service mission of journalism. 

Engagement is a popular topic in newsrooms and the academy today as journalists and media 
managers seek new ways to connect with the audience and experiment with alternative revenue 
streams. AEJMC President Paula Poindexter has identified news audience engagement as one of 
the key initiatives of her term, and this panel’s speakers will examine what news organizations 
are doing to appeal to readers/viewers in ways that get journalists and managers out of the 
newsroom. Successful activities have included quiz bowls, cook-offs and bar nights. Researchers 
on the panel will discuss implications of findings related to news-consumption motivations of 
various publics. (MMEC, ENDD) 

Panelists: Jake Batsell, Southern Methodist; Kelly Kaufhold, Texas Tech; Nancy Benson, 
Illinois; Kristin Gilger, Arizona State. 
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  2. Out-of-convention activities related to PF&R.  

The division’s blog has featured Q&As with the “Engaging the Audience” panelists, as well as 
posts on media entrepreneurship and a book review 

   3. Please describe briefly PF&R goals and activities of your division.  

As a division focused on management and economic issues facing mass media, our sessions for 
the Montreal conference highlight public service issues at the forefront of conversations about 
the future of media, such as audience engagement. 

   4. PF&R out-of-convention Activities:  

The Division has a PF&R award for media management, this year no nominations were received 
and hence no award given. 

  5. Division awards 

The Named Awards Committee reviewed three nominees for the Robert Picard Book Award for 
2014. The book, The Social Media Industries, was edited by Alan Albarran. A second 
nomination was excellent, but the judges determined that the Social Media Industries volume 
was more in keeping with the overall mission of the division.  

For the second year in a row, there were no nominees for the Barry Sherman Outstanding 
Teaching Award. There were also no nominees for the Outstanding PF&R Award. To my mind, 
this means we need to extend our reach into the professional community and look specifically for 
individuals and organizations that best exemplify the ongoing battle to keep the media industries 
performing to the highest standards.  

As for the teaching award, it is believed that we should promote this award internally and 
attempt to get members to self-nominate for this award. Self-nominations are already accepted, 
but it seems that we need to tighten this process and then actually pursue individuals within the 
group who are known for teaching excellence in their respective universities.   

  6. Bibliographer report  

As the Bibliographer/Community Outreach position was reactivated this year, the primary goal 
that was accomplished was to assist the Division head in modernizing and streamlining 
communication among division members, chiefly soliciting and creating contributions to the 
division website/blogs. Routine bibliographies were not posted to the blog, however, nor were 
they sent to the Named Awards Chair to assist with the Robert Picard Award.  In the future, 
having a more set “publication” schedule (such as monthly/quarterly deadlines) could improve 
the efficiency and effectiveness of the bibliographer and division communication (for example, 
this year we recruited a handful of members interested in being blog contributors, so a set 
rotation could be assigned to these contributors, and deadlines set for contributions from the 
bibliographer as part of this rotation). 



! "*!

 

7. Graduate Liaison 

Graduate liaison objective is to increase graduate student involvement in MME. During 2013-14 
the officer Magda Konieczna reached out to graduate students to encourage submission of papers 
and panel ideas. Planned but not achieved were putting together graduate student socials  and 
writing newsletter articles based on topics of interest to graduate students 

 

8. Other activities 

Already second year in a row the division organizes externally sponsored social which took place 
on premises of the conference hotel. This year the sponsor was Taylor and Francis, publisher of 
academic journals in our field. Editors of two of major journals Hugh Martin and Bozena 
Mierzejewska are active members of MME division.  

Website and blog: division maintains a website and blog, regularly updating with posts, 
announcements and short articles. Link to division website: http://mmedivision.wordpress.com/ 
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Year: 2014 Officers Annual Conference Sessions Mid-Year Meetings Total 

  Paper 
Judges 

Panelist
s 

Moderator
s 

Discussant
s 

Paper 
Judges 

Panelist
s 

Moderato
rs 

Discussan
ts 

 

Male (tot.) 3 14 23 0 2      

Amer. Indian/ Alaska 
Native 

          

Asian 1 7 4  1      

Black/ African 
American 

 2 1        

Hispanic/ Latino  2         

International  1 1        

Native Hawaiian/ 
Pacific Is. 

          

White 2 10 18  1      

Multi-racial           

Female (tot.) 9 7 6 7 3      

Amer. Indian/ Alaska 
Native 

          

Asian 1 2 2 1       

Black/ African 
American 

 1 1        

Hispanic/ Latino  3         

International 1 3         

Native Hawaiian/ 
Pacific Is. 

          

White 7 3 3 6 3      

Multi-racial           

Did not report           

Total: 5 57 32 7 2      
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PF&R Panel Session: The FCC, the Broadcasters, and a Spectrum Auction Experiment 

Moderating/Presiding: 1 – Caucasian 

Panelists:  3 – 1 Caucasian, 1 Asian American, 1 unknown 

  

PF&R Panel: “Engaging the audience: How news organizations are coming out of the 
newsroom and finding new ways to connect” 

Moderating/Presiding: 1 - Caucasian 

Panelists:  4  - unknown 

  

Refereed Paper Research Session: News Industry Challenges and Change 

Moderating/Presiding: 1 - Caucasian 

Discussant:  1 - Caucasian 

  

Refereed Poster Research Session 

Discussant:  1 - Caucasian 

  

Refereed Paper Research Session: Content, Branding, and Consumption 

Moderating/Presiding: 1 - International 

Discussant:  1 - Caucasian 

  

Refereed Paper Research Session: Emerging Media Spaces and Media Management 
Education 

Moderating/Presiding: 1 - unknown 

Discussant:  1 – African American 

  

Refereed Paper Research Session: Competition, Regulation, and the Bottom Line 

Moderating/Presiding: 1 - unknown 
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Discussant:  1 – Caucasian 

  

Totals 

Moderating/Presiding: 6 – 3, Caucasian, 1 International, 2 unknown 

Discussant:  5 – 4 Caucasian, 1 – African American 

Panelists: 7 - 1 Caucasian, 1 Asian American, 5 unknown 
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